CTPACTI

3400 IO TOTO, KaK Ballle
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C KPaCHBBIM TMAJIBTO, KOMITAHUS T R ‘ L ol é ., 1_J1151 IpOM3BOACTBA KOPOJIEBCKOTO KAIIEMH-
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Colombo npunymaer as Hero

HEOOBIYHYIO TKaHb.

2_Colombo noagepxuBaer kKaMmIaHHIO

10 COXpaHEHHUIO ITOITYIAIINH BUKYHbHU

3_Torosas ogexna Colombo npoussogutcst
Texem AJIEKCAHIP PBIMKEBHUY

Ha cobcTBeHHOM (pabprike

| . | : . 4_]IBycropoHHss TKaHb Termo u3 mepcTH

BEP6JIIO)KOHH&1, d/1aCTaHa U IMOJTMAaMHJa
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kabuHete Po6epro Ko-
JIoMOO Ha CTOJIe mapa OyMar U HECKOJIbKO ()OTO JeTeil U OTLa,

Jlynmxu Konom60, ocHoBaBiero ¢adbpuky B KoHie 1960-x.
Ha camoMm BumHOM MecTe — KcepoKomust MHTepBbio [Ibepa-
Anekcuca [lroma, miaBel Hermes, rae oH, TOBOPST O JIyUIIIMX
naptHepax oma, ynomuHaeT Colombo. «3HaeTe, 4ero CTout
aTa noxsana?» — crpawmaeT Pobepro. Penko korna kommna-
HUSI-3TAJIOH B MHAYCTPUU JIIOKCA HA3bIBAET TeX, KTO IOMOTaeT
el monIepXXuBaTth 3TOT cTaTyc. [la, 310 nopororo crout. Bipo-
yeM, mon cioBamu Hioma mommucanuch O0bl Chanel, Louis
Vuitton, Dior, Gucci, Prada, Max Mara u MHOTHe ApyTryie Map-
KU, B YbMX KOJUICKIIUSX €CTh U3NENUS U3 POCKOITHBIX TKaHeH
C HEOOBIYHBIMU (DaKTypaMu.

Kcratu, o pakrypax. OgHaxael Pooepro Konom60 otcTo-
sUT y3HaBaeMble BOJHMCTBIE MOJIOCKM Ha KallleMUpe, OT KO-
TOPBIX MOJIHbIE MapKu XOTenu n30aBuThcs. OHU yKa3bIBAIOT
Ha TO, YTO KallleMUp MPOU3BEAEH TPATUIIMOHHBIM CIIOCOO0M
U pacyecaH He MeTATMUECKOM WU IJIACTUKOBOI TpeOeHKOI,

a BBICYIIICHHBIMU KOJIIOUKaMU YepTo-
MYX HOPKM WJIH COBOJIA nosoxa. «Yero mnpoiie yopatb 3TU KO-

OYEHDb KOPOTKMIA, JIIOYKH, HO 3TO YK€ BOIIPOC KayecTBa
AJI MPOU3BOJACTBA U 3TUKU. XOTs HEIMpaBUJILHO JyMarThb,
TKAHMU ErO CMEIHIUBAIOT 4YTO KayeCTBO O3HAYaeT TOJIBKO Tpagu-

ToroBoe nonoTHO Ha (pabprike
Colombo nposepsor Ha nedek-

Domo: Anekcannp [naronos/Burda Media, mpecc-ciyx6a Colombo

TBI 110 HECKOJIbKY Pa3 C KALIEMMPOM LIMIO, KauyeCcTBO — 3TO TaKXe M300pe-
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TEHMSI 1 MTHHOBallMW», — roBopuT Pobepro Komom6o. B rox
ero (habprka MPOU3BOANT OKOJIO TIOTYMWUTMOHA METPOB TKa-
Hu. [Tomumo kamemupa, Colombo HCIONB3yeT BepOITIOKbIO
1IEPCTh, TYaHAKO, STHTUP, BUKYHbIO, HOPKY, COOOJISI, IIMH-
LIWAJUTY, FOPHOCTAs.

Ilpuna B xommanuto B 1970-x, PobepTto yGeawn oTiia,
YTO ISl YCTIEUTHOTO OYAYyLIEro OHU JOJIKHBI COCPENOTOUUTh-
Cs1 Ha Y3KOM CerMEHTEe POCKOIIHBIX MaTtepuanoB. U okazancs
npaB: ceromHd Lanificio Luigi Colombo — omHa m3 HeMHO-
rux (abpuk B IIbemoHTE, KOTOpas

1_TTumxak U3 Kamemupa
U IIIeJIKa, KAIIeMHPOBBII mapg
U ITy7I0BEp

3_6_Kautemup us stHrupa, an-

TAlCKOTO KO3JIHKa, OOUTAIOIIETO
Ha BBICOKOTOPHOM IUIaTO Ha Ipa-
nune Kasaxcrana u Kuprusun

4_Txanp Termo us mernxa,

HEMJIOHA U 3/IaCTaHa

TO COCPENOTOUMJI YCWJIMS Ha MapKeTMHTe W WHHOBAIUSX,
a ero O6pat [IXKaHKap/io — Ha TTPOU3BOJICTBE M TIOUCKE CHIPHSI.
DTO TOJIBKO KaXeTCsl, YTO B MUPE BCE M3BECTHO U OCTYITHO.
Ha camom xe nene, monooHo Mapko Ilono, emy npuxonurcs
OTIPaBJIATbCS Ha Kpaii cBeTa — B Kuprusuto, Kurait, MoHro-
o, Kazaxcran, Iepy, bommButo, Uunm u ApreHTUHY, 4TO-
OBl HAWITH Y MECTHBIX (hePMEPOB JIYYIIIYIO IIePCTh.
Colombo — He BHONHE OOBIMHASI TEKCTWIbHas (habpu-
Ka. B otmen pa3paboTok M pa3BuTUs BXOAAT 15 Oiectsimx
CIIELIMAJTCTOB, a Ha €ro HyXIbl TpaTuTcs 10 6%

HE Iepelnuia nol KOHTPOJIb XOJIIWHTa TEOTPA®MA IIOUCKOB 00OpPOTHBIX CPENCTB KOMIaHuu. HeynuButenbHo,
U Y€l OCHOBHOM MCTOYHUK O0XOma — COLOMBO — OT KMTAA4, YTO OM3aiiHEpbl MOAHBIX MAapOK CaMu Mpue3xka-
MO-TIPEXHEMY TPOM3BOACTBO TKaHell  KA3BAXCTAHAM KMPTM3MHM 10T K PobepTo mepen HayanoM paboThl Hal KOJ-
(rotoBas onexna non Mapkoit Colombo J0 NEPY, BOJIUBUH, JieK1Mei, 4ToObl BBIOpATh Hy>XKHbIE 00pa3ubl. s
npuHOcUT okoiio 30% moxona). PoGep- APTEHTUHbBI U YWJIN CaMbIX BaXHbIX KJIMEHTOB OHU pa3padaThIBAIOT-
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¢S crienuanbHO. «ECTh TONBKO HECKOJIBKO YEIOBEK B MMPE,
KOTOpBIE TOBOPSIT O TKaHSAX Ha MPO(eCCMOHAIEHOM SI3BIKE.
OHU BaM XOpOIIIO M3BECTHBI», — Ipu3Haercs Pobepro, pac-
KJIaJbIBasi Ha CToJie 0Opa3Iibl HOBeHIMX pa3paborok. Ipu-
MEpPHO Yepe3 roi M3 HUX OyayT M3TrOTOBJIEHBI OECTCesIephl
MOIHBIX MapOK. Y OIHOI U3 CaMbIX MHTEPECHBIX MHHOBALIMIA,
Thermo®, 6eckoHeuHOe YKciI0 Bapualmii. B ee ocHoBe Tex-
HOJIOTUSI CO3MaHMSI ABYCJOMHOIM TKaHM, JMIEBas CTOPOHA
KOTOPOIf U3 IIEPCTH, KallleMupa, IIejiKa, BepOioXbeil mep-
CTH WM UX CMeceil, a 000poTHasi TTIOMUMO HaTy-

5_Kormouku yepToronoxa ajs
pacyechIBaHNA KallleMHPOBOTO

IIOJIOTHA

7_JIBycTOpOHHSA MaIsTOBAS
TKaHb U3 LIEPCTH BepO/TIOKOHKA,
OBeUbEH LIEPCTH, HEHIOHA

1 9JaCTaHa

KallleMup 1 BepOJTIOXKbIO IIEPCTh, IPUIaBast il «MpaMOPHBI»
3¢ dekTt. Flynder® — 3T0 KOCTIOMHBIC TKaHU U3 IIeiKa. Bce
OHU MCIOJIB3YIOTCS U 11 COOCTBEHHOI Koyutekinuu Colombo.
JIvHuIo rOTOBOIT OEXIBI, aKCecCyapoB M TOBapoB s JJoma
KoMmaHus 3anyctuia B KoHue 1980-x. Colombo cripaBemiu-
BO JEKJIapUpPYeT, YTO He co3laeT mpenmMeToB Mozbl. Ee Berm
U3 TeX, YTO CiyxaT mecatwietusMu. OmHO M3 caMbIX YHU-
KaJIbHBIX TBOPEHUI MapKu — «JIeTsIuii TUIaTOK» U3 BUKY-
HbU. VI3 oiHOTO KMytorpamma mepcTu (IpUMEPHO OT YeThIpeX

B3POCJIbIX XKUBOTHBIX) MoJTy4yatoT 150 km

paJIbHBIX MaTepUaJoOB CONEPXUT HEWIOH U 3ja- N3 KWIOTPAMMA HutU. [TonGpocuB Takoii MIaToK B BO3-
craH. Y Takux TKaHeil YHUKaJIbHble TEPMUUYECKIUE INEPCTH, BBIYECAHHOM nyx, PoGepTo cMOTPUT, KaK OH ONajaerT,
XapaKTEPUCTUKUA: OHU OTIMYHO BEHTWJIUPYIOTCS, Y YETBHIPEX BUKYHUIA, CJIOBHO 30JIOTUCTOE 00J1aKO, M TOBOPUT:
HO TIPU 3TOM HE MPOMOKAIOT U HE TPOMYBAIOTCS. MOJYYAETCHA «DT10 Bce cTpacTh. MBI ITpomaeM He TKa-
Texnonornst Zibelin® 1mo3BossieT 00pabaThIBaTh 150 KM HUTH HU, MBI TPOJIA€M CBOIO CTPACTh». @
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On Roberto Colombo's office desk there are countless papers, documents and notes, behind him, on
a shelf, pictures of his offspring and his father Luigi Colombo, who founded the company at the end
of the 1960s. In plain view, there is a copy of an interview given by Monsieur Dumas, chairman of
Hermes, in which he mentions Lanificio Colombo as being among the best suppliers that
contributed to the prominence of his maison. «Do you know what this compliment is worth? - Mr.
Colombo asks- It's extremely rare that a company, that is a model in the luxury industry, mentions
the business partner that helps it to achieve and maintain such high levels».

It's an accolade that could also have been voiced by Chanel, Dior, Louis Vuitton, Gucci, Prada, Max
Mara and many other brands that use the superb fabrics of Lanificio Colombo for their garments.
Roberto Colombo still finishes them with a traditional method, using vegetal thistles instead of
mechanical ones in order to achieve a superb "marble effect”. «This process is more demanding and
time consuming, but our aim is for high quality and ethics. Of course, it's not correct to identify the
quality with tradition only, as quality also means technology, research and innovation», Roberto
Colombo says. His company manufactures half a million metres of fabric every year: mainly
cashmere but also camelhair, guanaco, vicufia, mink, sable, chinchilla and ermine.

After joining the company during the Seventies, Roberto convinced his father that, in order to
successfully secure the future of the business, they should focus on the niche of luxury fabrics. He
was right: these days, Lanificio Luigi Colombo is one of the few textile companies in the Italian
region of Piedmont to remain an independent family-run business whose main income comes from
the textile production (the garment division contributes about 30% of the turnover). Strategically,
Roberto Colombo has focused on marketing and innovation while his brother Giancarlo
concentrated on production and research of raw materials. Even when it seemed nothing new could
be discovered, as a modern Marco Polo, Giancarlo explored every part of the world - Kyrgyzstan,
China, Mongolia, Peru, Bolivia, Chile and Argentina - to find and secure the best raw materials
directly from the breeder.

Colombo is really not the typical textile company. Fifteen specialized professionals work in the
Research and Development division and the firm invests 6% of its turnover in research and
innovation. It's not surprising then, that fashion designers from all over the world personally come
here to meet Roberto Colombo and find the precious fabrics they need to create their new
collections. Fabric samples are specifically studied and developed for the most important customers.
«We are well-known» - Roberto acknowledges while he puts on the table samples from the last
collection. One of the most interesting innovations is Thermo, a special fabric that comes in
countless variations with different technologies and creations. There is a fabric made up of two
external layers of wool, silk, camelhair or a blend, with nylon and elastane between them. Other
fabrics have unique thermal characteristics: they allow for perfect wicking but do not let the cold air
pass through avoiding getting damp.

Fabrics from Lanificio Colombo are also used to create the Colombo collections: the clothing line,
accessories and home collections were started at the end of the Eighties. About these, Colombo
points out that he does not create “fashion” as his products are timeless.

One of the most unique creations is the "Flying Stole™ made of vicufia: 150 kilometers of thread are
obtained from one kilo of yarn, produced using the fibres of about four adult animals. Roberto
Colombo throws the stole in the air, watches it fall back down like a golden cloud and says: «This is
passion: we do not sell just fabrics, we sell passions.
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