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The Dream Factory & The Dream Fabrics
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STYLE CHOSUN (1)

The world leader of Noble Fibres

True luxury goods are never affected by trend and season. After
visiting the factory of COLOMBO, we could understand the
brand philosophy of the family business on the succession of
three generations. The fabrics COLOMBO has manufactured such
as wool, cashmere, vicuna, guanaco, camels’ hair, and yangir
remind us of the meaning of Luxury. The world of COLOMBO
Noble Fibres we met in Borgosesia, Italy.

True Italian luxurious and high-quality global brand
COLOMBO has a fifty-year history, and the history started from
the factory the founder, Luigi Colombo, established in 1960s. He

was an artist, pioneer, and explorer with free soul and broad mind, and he traveled all around the
world to find noble fibers. He was grown up by his uncle who was running a textile company,
which was the reason why he got interested in prestige fabrics. He was sure that luxurious fabrics
would be a niche market with high value, so he was devoted to developing new fabrics such as
cashmere, vicuna, guanaco, and camels’ hair. He always told his employees that they should not
ask the staff how much they would sell, but just should be curious about whether the customers
would like their goods. In 1970s, as his sons was involved in the business, the business was
expanded into a big company with a global volume. COLOMBO was increasing their brand value
throughout innovative and advanced technology, and as producing all the products made in Italy,
COLOMBO has been enlarged on the philosophy of their early stage of the foundation.

“Values become culture, culture becomes quality”

There are only one or two companies in the world which produces all the products without out-
sourcing. COLOMBO Noble Fibres is one of them. The headquarters of COLOMBO (short for
COLOMBO Noble Fibres) in Borgosesia produce the fabrics and provide them to other companies.
In Ghemme, COLOMBO produces apparels with their fabrics. COLOMBO has 94 steps of
manufacturing, and 18 inspections for perfect goods. COLOMBO itself manages and controls all
the steps. Since 1992, COLOMBO has raised rare animals such as vicunas and guanacos in their
own farms to observe the regulation of CITES(the Convention on International Trade in
Endangered Species), and has put marks-of-origin on their products for transaction restriction.
COLOMBO has provided their prestige fabrics to the world famous companies such as Hermes,
and Celine, and still has such a strong relationship with them. Casting back to the interview in
2007, the late Jean Louis Dumas at Hermes said that the quality of the cashmere garments and
mufflers of Hermes are attributed to COLOMBO, and it was the most satisfying praise COLOMBO

had ever received. Now COLOMBO has run two kinds of business; one is fabric production and



the other is ready-to-wear apparel business with their highest prestige valued fabrics. They started
to announce their success for the apparel, opening a flag shop on 33 Via Dellar Spiga street in
Milano in 2010. They have concentrated on the promotion of their premium apparel with tradition
and modernity. The board of directors of the third generation has been devoted in making the
highest-quality. It is a craftsmanship with Italian warmness which is focused on the quality and
innovation. It is the reason why we are curious about their future walk. There are 4 shops in
Korea; Lotte Avenuel Worldtower branch, the Shilla Arcade, Daegu department store Plaza branch,
and Busan Lotte department store. Tel 02-3213-2303

Kate Jacket

Kate jacket which is the steady seller and iconic item of COLOMBO is a single breasted design in
medium length made of the luxurious cashmere and silk. It is very comfortable and soft to wear,
and is an elegant and refined style with abundant color touch. Especially, the elegant color is what
is made by the dyeing process that they have studied so long.

STYLE CHOSUN (2)

The Dream Factory & The Dream Fabrics

COLOMBO has gathered and stored the hair from over 50
farms all over the world. They have bought cashmere and
camels' hair from Ulan Bator, Mongolia. The fibers in the
region are very famous with a good quality. Cashmere which
is extracted from goats in India, Mongolia, China, and
Afghanistan is the highest-grade fiber. COLOMBO uses only
the soft downy hair among fibers with a variety of natural
colors such as white cashmere. The amount of the wool that
can get from a goat for one year is about 500g, so it is high
in scarcity and has high assessment. It is known for its

warmness, coziness, soft texture, and elegant drape, and

called 'The Diamond of Fibers'. Vicunas are a kind of camels
and the smallest of them. They inhabit Bolivia, Chile, Peru,
and the Andes. They are herbivorous animals with reddish yellow, deep yellow brown and white
long hair. They are high in scarcity because their hair can be cut every 3 years and the amount is
very little. So, they have given high protection from CITES and have had a high value. The amount
of the wool that can get from a vicuna for 3 years is about 250g, which has 6 times higher value
than cashmere. Guanacos are also a kind of camels and very rare animals which inhabit mostly
Southern America such as Peru and Argentina. Their red brown hair is used for weaving the best
fabrics with a special shearing system. COLOMBO has raised them its own farm in Patagonia since
1990s, and has kept their hair the best.



Yangirs are Tibetan goats and inhabit Mongolia, Kazakhstan, and Kirgizstan. They have been taken
on center stage as the next generation of textile because they have naturally golden hair and
elegant sheen and their hair is softer than cashmere. In 11 FW, COLOMBO firstly developed and
introduced yangir fabrics to high-end fashion market, and was given a great spotlight. COLOMBO
doesn't kill and mistreat animals for the hair. It took 15 years to make people change their
thought about this. The amount which is produced for one year is 300 tons of cashmere, 150 tons
of camel, 100 tons of angora, 2 tons of vicuna, and 3 tons of ermain and chinchilla. Especially, it is
vicunas that are on the list for endangerment because the population is decreasing and the

demand is increasing. So, COLOMBO has put marks-of-origin on their vicuna goods.

Passion of the family, responsibility of the business — the CEO of COLOMBO,

Roberto Colombo

How did you come to be interested in noble fiber industry? In 1970s when I was in college,
cashmere was such an expansive fabric like vicunas’ now. As my father ran a cashmere factory, I
naturally got interested in it. At that time, the factory was so small, but I thought soon or later it
could be grown up with upgrading the fabric. From the time, I planned a plenty of business on
‘luxury yarn project’. In 1996, I visited Russia, Canada, Chile, and so on to find a cashmere
substitute, and I thought I would use molting animals’ hair to make luxury yarns.

Now vicunas’' hair has been given much attention like 1970s’ cashmere. What do you think
will be the most luxurious fabric? I think the most luxury fabrics made of vicunas' hair, albino
camels’ hair etc. have already reached the top, so from now on, which processing technique is
added will be the key point.

How is COLOMBO noble fiber different from other yarns? The most important thing for the
material is where it is purchased from, and for cashmere hair, the quality is up to how thin and
long it is. Animals’ hair becomes tufted and thin in cold and dry weather. We, COLOMBO, buy
good-quality cashmere hair in Alashan, Mongolia which is located at the north-eastern of China.
The manufacturing process of COLOMBO is very unique and special. The methods to dye
cashmere or to add elasticity into cashmere with synthesizing span yarn are what COLOMBO first
developed about 25 years ago.

Is there a reason you divided the producing line into two regions which are Borgosesia and
Ghemme? Borgosesia is for fabrics and Ghemme is for ready-to-wear apparel that my wife, Kate,
has made there since 20 years ago. 25 years ago Kate entered the company, she started accessory
design at first and later she grew up to be a great fashion designer. The bestseller, Kate jacket, is
the product named after her.

Would you like to tell three of your tips to pick up good-quality cashmere? Firstly, it is elegant
luster and texture, secondly, not easy to wrinkle, and finally lint-free. That kind of cashmere usually
doesn't lose the shape after washing.

I heard you will expand your business to China in the next to Hong Kong, Tokyo, and Seoul.



What do you think about next Asian market? My plan is to open two or three shops a year not
in a hurry but with patience. Since I have pride of my company as a family business, I don't want
to sell it (But, I don't know whether my son will do or not. Laughing). For years, China has had
economic crises, but the best luxury goods have not been affected. Now customers have their
own view to select good product, so it is not enough to attract customers just with marketing.
Now is the era that quality is more important than marketing.

1. The main shop which is located at 33™ Via Dellar Spiga ST. in Milano. It is filled with items with
high-quality fabrics as a prestige ready-to-wear apparel brand. A chandelier covered with
cashmere.

2. COLOMBO created high-end fabrics with a variety of colors throughout innovative technology
which have never been shown.

3. Knit which is being finished by handwork. It has become the cherished archive of COLOMBO.

4. Sample swatch which is inherited from Luigi Colombo who was the founder.

5. Kate jacket which is the iconic item. Its feature is soft texture and colors with a special dyeing
technique.

6. The factory of COLOMBO in Borgosesia. About 400 workers have produced over 18,000km of
fibers for one year in Borgosesia and Ghemme.

7. A variety of garments for 14 FW men’s collection in the shop of COLOMBO.



